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Executive Summary 

This document summarizes the strategy for disseminating the results of Smart2Go project and the activities planned 

to give high visibility to the project, its achievements and partners. Dissemination activities and promotional materials 

will be developed with the aim to support the project exploitation, trying to attract and involve the stakeholders and 

end users through specific communication activities.  

An overview of Dissemination activities including events and press and media campaign is reported in Chapter 2. 

A Dissemination plan, corresponding Key Performance Indicators and a timeline, is proposed to create awareness 

and, at the same time, manage efficiently market needs and end-users expectations. The Smart2Go Dissemination 

strategy and plan could be summarized in the following scheme (Figure 1).  

 
Figure 1 Smart2Go Dissemination strategy and plan 

 

The Chapter 3 is describing the Smart2Go promotional materials: project logo, templates developed both for internal 

use and for presentations outside the project, fact sheet, brochures and leaflets, press releases, website (described in 

the Deliverable D8.1), Newsletters and Poster. 

The project website, brochures, visual materials/video and social media are addressed to broad public, media and 

stakeholders (i.e. designers, artists, etc.); scientific publications and publications in technology news servers are 

addressed to the scientific community, experts, end users, EC and policy makers; participation to events, exhibitions 

and workshops are addressed to industries, SMEs, end users; press releases and newsletters are addressed to end 

users, EAB members and media.  
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1. Introduction 

The Deliverable D8.2 Dissemination strategy v1 document is part of the Task 8.1 Dissemination and communication 

activities. The objective of this task is to assure that the results of the project are disseminated to the European 

research and industrial community, target all important stakeholders in the field of “flexible and wearable electronics” 

and their potential applications and assure an on-going communication between general public, scientific community, 

technicians, experts, media, policy makers, industries, end-users, etc. on one side and partners of the project on the 

other. The D8.2 represents the working document outlining the Dissemination strategy (definition of internal 

procedures, target audience, messages and timelines) and communication strategy (means, methods and tools used 

to approach the defined target audience during the life of the project). The Dissemination activities and plan will be 

updated periodically by the use of “Smart2Go recording dissemination” Excel file and information about 

Dissemination will be also included in the periodic reports. 

The Dissemination strategy has the objective to outline the main elements and strategic choices regarding the 

Dissemination activities of the Smart2Go project towards the most important stakeholder groups. The document will 

enable the project team to properly plan and implement all required Dissemination activities in order to achieve the 

identified main objectives: implement communication activities targeted to different stakeholders, produce publicity 

materials for project outputs awareness and involve users throughout all phases of the project. Actively participate in 

conferences, workshops, trade-shows and courses and foster relationships with other framework projects and 

initiatives (clustering activities). 
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2. Smart2Go Dissemination overview (Month 6) 

The Dissemination activities performed by partners in the first 6 months of the project are reported in the tables below:   

 
Dissemination recording and plan 

Type of 

event (*) 
Name of event URL Date Place 

Partner / 

participants 

Targeted 

audience 

(#) 

Number of 

participants / 

Visibility (Ç) 

  

Dissemination activity 

Attendance 

A

b

s

t

r

a

c

t 

P

a

p

e

r 

P

o

s

t

e

r  

L

e

c

t

u

r

e 

Brochure 

distributio

n 

Video 

/ 

Demo 

B

o

o

t

h 

Conference 

and 

exhibition 

LOPEC 2019 

https://www.l

opec.com/ind

ex.html  

19-

21/03/2019 

Munich 

(Germany) 

John Fahlteich 

(FEP), Damien 

Hau (ARM) 

Scientific 

community 

and 

industries 

2500 (153 

exhibitors) 
X         X   X 

Conference 

and 

exhibition 

IDTechEx Show! 

https://www.i

dtechex.com/

printed-

electronics-

europe/show/

en/ 

10-

11/04/2019 

Berlin 

(Germany) 

Damien Hau 

(ARM) 
Industries 

2500 (200 

exhibitiors) 
X       X       

Workshop 
OE-A Meeting 

Europe 

https://oe-

a.org/viewer/-

/v2article/ren

der/31705208 

12-

13/06/2019 

Barcelona 

(Spain) 

John Fahlteich 

(FEP) 
Industries   X       X       

Conference 

and 

exhibition 

EuroNanoForum 

2019 

https://www.e

uronanoforum

2019.eu/ 

12-

14/06/2019 

Bucharest 

(Romania) 

John Fahlteich 

(FEP) and 

Elena Turco 

(AMI) 

EC, sister 

projects, 

scientific 

community 

1000 X       X X   X 

(*) Examples: Conferences, Workshops, Exhibitions, Trade Fairs, BusinessToBusiness meetings, Training, Clustering event, Other events 

(#) Examples: Scientific community (including students and researchers), End users/customers, Associations, Industries (Manufacturers / Integrators), Designers, Standards 

& regulation bodies, Broad public, Policy makers, Media, etc. 

(Ç) Examples: Worldwide/International, European, National, Local   

 
Dissemination recording and plan 

Press and 

Media (*) 
URL 

Publication 

date 

Partner 

responsible/author 

Targeted 

audience (#) 
Language 

Visibility 

(Ç) 
Dissemination activity 

https://www.lopec.com/index.html
https://www.lopec.com/index.html
https://www.lopec.com/index.html
https://oe-a.org/viewer/-/v2article/render/31705208
https://oe-a.org/viewer/-/v2article/render/31705208
https://oe-a.org/viewer/-/v2article/render/31705208
https://oe-a.org/viewer/-/v2article/render/31705208
https://www.euronanoforum2019.eu/
https://www.euronanoforum2019.eu/
https://www.euronanoforum2019.eu/
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Publication 

in paper 

form 

Web 

article 
Web post 

Visual 

contents 
Interview 

AMIRES 

twitter and 

website 

https://twitter.com/amires_eu; 

http://amires.eu/category/news/ 
05/01/2019 Elena Turco (AMI) Broad public English Europe     X     

IEC blog 

https://blog.iec.ch/2019/01/new-

project-could-revolutionize-

flexible-wearables/  

22/01/2019 
EAB member 

(Alan Hodgson) 

Standardization 

committee 
English Worldwide     X     

Optoelectronics 

Research 

Centre (ORC) 

website 

https://www.orc.soton.ac.uk/    
Katrina Morgan 

(UoS) 
Broad public English Europe     X     

(*) Examples: Name of Newspaper, Title of non-scientific publication (i.e. magazine, websites, blogs), Social Network (Linkedin, Facebook, Twitter, etc.), Youtube, 

Television channel, Radio channel, Others 

(#) Examples: Restricted target group (Scientific community, End users, Industries, Associations, Designers, Standardization bodies, Policy makers, etc.) or Broad public 

(Ç) Examples: Worldwide/International, European, National, Local  

 

 

https://blog.iec.ch/2019/01/new-project-could-revolutionize-flexible-wearables/
https://blog.iec.ch/2019/01/new-project-could-revolutionize-flexible-wearables/
https://blog.iec.ch/2019/01/new-project-could-revolutionize-flexible-wearables/
https://www.orc.soton.ac.uk/
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3. Promotional materials 

In Smart2Go the promotional materials will create awareness and, at the same time, will contribute to establish a link 

between the Dissemination strategy and the project exploitation roadmap. The promotional material will therefore 

be designed with the purpose to attract different target groups described in Chapter 5.1. The project website, 

brochures, visual materials/video and social media are addressed to broad public, media and stakeholders (i.e. 

designers, artists, etc.); scientific publications and publications in technology news servers are addressed to the 

scientific community, experts, end users, EC and policy makers; participation to events, exhibitions and workshops 

are addressed to industries, SMEs, end users; press releases and Newsletters are addressed to end users, EAB 

members and media.  

The Smart2Go promotional materials will be extensively used by Smart2Go partners whenever they present at 

conferences, publish in journals and magazines, establish contacts with media, attend exhibitions, organize 

workshops with end users, etc. Given the multidisciplinary and international Consortium of partners, different target 

audience will be informed and will become aware of the Smart2Go objectives, impact and results.  

The promotional materials developed and under development during Smart2Go project are: 

• Project logo 

• Templates for Agenda, Presentations, Minutes, Deliverables and Reports 

• Project Fact sheet, brochure and leaflets 

• Project Website 

• Press releases 

• Newsletters 

• Posters and roll-up 

 

All the materials are distributed to all the partners by email and uploaded to the FTP server and website. 

3.1. Project logo 

Some proposals for the project logo were designed before of the kick-off meeting and discussed with the coordinator. 

The official Smart2Go logo (Figure 2) is also associated with the EU flag and acknowledgment. The project logo is 

used in all the project related advertising materials including templates, website, leaflets, posters, brochures and 

newsletters. 

 
Figure 2 Smart2Go official logo 

3.2. Templates 

The Powerpoint templates were prepared and distributed amongst the partners at the very beginning of the project to 

be used at Smart2Go internal meetings. Other templates (i.e. Meeting Agenda and Minutes, Deliverables, Progress 

report, etc.) were designed and distributed amongst the Consortium. Graphics elements and selection of colours 

provided a common look to all the templates used for Smart2Go presentations, posters and other Dissemination 

materials addressed to general public. 

3.3. Fact sheet, brochure and leaflets 

In order to provide broad public, as early as possible, with information about the project, a general information 

brochure/fact sheet (Figure 3) about Smart2Go has been designed, approved by all the partners and distributed in the 

Consortium. The objective was to present the project in a short, simple and easy to read way.  It includes general 

project information, an introduction about wearable devices, the description of the Smart2Go concept and approach, 
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the project team with its multidisciplinary competencies, the application cases and the impact expected from the 

project. Logos of partners, their names and countries, contacts of the coordinator and the webpage link are also 

provided. The fact sheet can be distributed both electronically and in printed form by each partner during events and 

meetings with stakeholders. 

  
Figure 3 Smart2Go Fact sheet 

A preliminary project brochure was developed on M6 (Figure 4). Additional pictures and infographics were discussed 

during the M6 meeting and an updated version will be released for partners to distribute to different events. 

Information leaflets, focused on the tangible results and their features, will be also prepared on M24 for presenting 

to Smart2Go end users and potential customers.  
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Figure 4 Smart2Go preliminary brochure 

3.4. Project website 

Smart2Go website http://smart2go-project.eu/ has been set up in order to increase public awareness of Smart2Go 

project. The whole contents of the webpage is public and complete project information is on-line since 30th April 

2019. The Smart2Go website will be actively maintained and updated during the whole course of the project. 

The website structure and contents are reported in Deliverable D8.1. General project information, a scheme 

summarizing the project concept, sessions dedicated to News and events related to the project, “Contact us” forms, 

Project facts, links to other relevant websites (including Cordis, IEC TC 119 Printed Electronics website, OA-E 

Organic and Printed Electronics Association website and other EU funded projects in this field) and downloadable 

Dissemination materials like project logo and fact sheet are placed in the Home page.  

The website structure is composed by 6 pages and 4 subpages with the aim to target different audience. “Homepage” 

and “Project team” are for broad public. “Results” including subpages “Glossary”, “Public Deliverables”, “Scientific 

publications” and “State of the art overview” are providing information to scientific community, stakeholders and 

end users. “Impact” page is for broad public and media. The “News and Events” section ensures high the project 

visibility and returning visitors and “Contact/FAQ” allows broad public to interact with the project consortium. At 

the bottom right of the website the acknowledgment of EU funding is placed: This project has received funding from 

the European Union’s Horizon 2020 research and innovation programme under grant agreement No 825143, project 

Smart2Go. 

3.5. Press releases 

The aim of the press releases is to attract media attention and increase public awareness of the Smart2Go project and 

its outcomes and events. The first project press release was published in January 2019 in order to inform about the 

launch of the project and its objectives (Figure 6). Those contents were exploited by partners in order to prepare other 

press releases at their institution, local and national level (see Chapter 4). In particular the EAB member Alan 

Hodgson, chair of IEC TC 119 (Printed Electronics), published a press release about the project in the IEC blog 

(https://blog.iec.ch/2019/01/new-project-could-revolutionize-flexible-wearables/). 

Additional press releases will be prepared on M18 and M36 based on the publishable summary. All press releases 

connected to Smart2Go project are available in the website. 

http://smart2go-project.eu/
https://blog.iec.ch/2019/01/new-project-could-revolutionize-flexible-wearables/
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Figure 5 Smart2Go 1st press release 

3.6. Newsletters 

The project newsletters and their regular Dissemination can help to maintain the visibility of the project during its 

whole duration, create awareness and expectations regarding the final results and inform the target audience about 

advances made in the project. In Smart2Go newsletters and news posts will be published regularly (at least every 6 

months) in the project website and advertised through LinkedIn, Twitter and partners’ websites. The Newsletters will 

be richer in contents as soon as publishable results will be available (expected after M12).  

The Newsletters could also represent a tool able to promote the projects results at market level: engaging titles and 

easy to read contents focused on the project impact and results will help to approach potential customers. Besides the 

Smart2Go Newsletters can give visibility to the project partners: industrial partners and SMEs could promote in the 

Newsletter their current activities and commercial products linked to Smart2Go.  

The first Newsletter, divided into 3 sessions/posts, was published in the Smart2Go website (http://smart2go-

project.eu/news/) and include information about project progresses and events attended by the partners. The Word 

version is reported in Figure 6. 

http://smart2go-project.eu/news/
http://smart2go-project.eu/news/
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Figure 6 Smart2Go 1st Newsletter 

3.7. Posters and roll-up 

The project posters can have different objectives and targets: to catch the attention with visual contents during 

exhibitions and workshops with stakeholders (also stimulating questions and requests of more details) and/or provide 

technical details, showing the scientific results, in a short way, to scientists and experts during the conferences. In 

order to make the presentation of the Smart2Go project in different events more effective a roll-up will be developed 

including the general project information, the description of the Smart2Go concept and approach with visual contents, 

the logos of partners and the webpage link. Other posters with more scientific contents could be developed by the 

academia/research partners and presented during scientific symposia and conferences, showing with tangible results 

and data the achievements of the project to the scientific community. 

4. Conclusions 

This document represents the public Deliverable D8.2 “Dissemination strategy v1” of the project Smart2Go. It 

summarizes the strategy for disseminating the project results and the activities planned to give high visibility to the 

project, its achievements and partners. The Dissemination of the project’s achievements should never jeopardize the 

potential protection of generated intellectual property (e.g. patent, product design) and further industrial application. 

Therefore, before any Dissemination activity (publication, presentation) strict rules of prior notice to all partners will 

be applied, according to EC guidelines: prior notice of any planned publication should be given to other consortium 

members at least 45 calendar days before the publication. The Dissemination Leader in cooperation with the 
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Coordinator will follow the approval processes and will act as an internal executive approval body for any 

Dissemination action organised by different partners.  

An Excel file was prepared in order to record each partner’s contribution to Dissemination.  

In Smart2Go the promotional materials will create awareness and, at the same time, will contribute to establish a link 

between the Dissemination strategy and the project exploitation roadmap. The Smart2Go promotional materials 

include project logo, templates developed both for internal use and for presentations outside the project, fact sheet, 

brochures and leaflets, press releases, website (described in the Deliverable D8.1), Newsletters and Poster. 

The project website, brochures, visual materials/video and social media are addressed to broad public, media and 

stakeholders (i.e. designers, artists, etc.); scientific publications and publications in technology news servers are 

addressed to the scientific community, experts, end users, EC and policy makers; participation to events, exhibitions 

and workshops are addressed to industries, SMEs, end users; press releases and Newsletters are addressed to end 

users, EAB members and media.  

5. Degree of progress 

The deliverable is 100% fulfilled. Task 8.1 “Dissemination and communication activities” will continue till the end 

of the project and the Dissemination activities and plan will be updated periodically (each 6 months) by the use of 

“Smart2Go recording Dissemination” Excel file. Information about Dissemination will be also provided to the EC 

through the periodic reports. This document represents the 1st version of the Smart2Go Dissemination strategy and 

an updated version (D8.3 Dissemination strategy v2) will be submitted on M24. 


